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Acﬁtoons Cartoons

Not so Loony Business Leanings

cartnons for comm-
nication campaigns. They'ra
succassfully created, on an
infamational el by Achioons
of Bokogna. A new artistic cooperative
founded by two arlst-eniraprenaurs,
Giovanna Bo and Anna Lucia
Pisanelli, which looks toward the futu-
re with the help of a *business angel".
Glovanna, the Achtoons project is
really an avant-garde national pro-
duct, How was it created? What are
its goals?

Achtoons was bom in 1999 and origi-
nally went on the market as a service
arganization for cartoon production
houses. The first few years were dedi-
cated 1o collaboration projcts for teke-
vizion series (Coocobill, Corto Maltese,
Wine Clb} and featura fims (Told
Sapore, Aida degli Alberi). Then the
creation of our own intemal projects
that went on 0 receive intemational

recognition  pushed us towards the
workl of advertising and production;
today we develop television projects
and communication Campaigns usng
animation as our main tool. Newr deve-
lopmeant strategies have characherized
this past year in our history, as has the
nenw entry of the entreprenaur Massima
scandroglio, who has recently joined us
and that wa mat thiough Ban Bologna
(Buziness Angels Network).

You two are at the head of the compa-
ny, two young arist-entrepreneurs.
What do you expect from the future?
What role does your business angel
have in all of this?

It's true that Anna Lucia and | are at the
head of the comparry. But our business
angel is always by our side, for every
imporiant decision, His contribation s
fundamental because it's never limited
just o wiat thers is 0 ba eamed, 15 a
constant exchange of points of view

that alows us t0 pay close attention to
our business sirategies, which iz an
aspect we wera missing in our fiest
years of activity, as we were exclusively
poncentrated on the product. We stron-
gly believe in animation a5 a communi-
cation 1ol and we ar cumendly shu-
dying new communication channels
that could franamit thiesa products. We
like to think of Achtoons as a breeding
ground for ideas and an animated oom-
munications agency.

Innovation, research and develop-
ment. What do they mean to a com-
pany bom in Bologna and raised to
the twne of animated cinema and
cine-television production?

For us innowation, research and deve-
pment are all the same thing,
Innovation means giving life to new
idaas using new tools W0 00 800 rese-
arch and development are made up by
he studies that aliow us 1o respond B
the demands of the market and the
creativity 1o know howr b0 do his in e
best way possible, using the most
affective  tools and  techniques.
Technological comergence makes it
possiie W0 benefit from a canoon on
diffarent leweks, which allows you 10 use
the same language for different forms
of media and reach a highly varied
ranpe of targets with & simpla and
Enteriaining message. Fantasy nesds
technokogy i order ko come o life in
the best form possible, with the most
moderate price;  bul technology alone
lacking valid content is, of course, just
an emply Container,




